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What You'll Learn Today

Free Online Local Marketing
search optimization (inc. mobile)
search maps
business directories
review sites
event calendars
local buying sites
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And More....

Paid local advertising
PPC
Social Media

Interactive marketing exercise
Assessing results with analytics
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Suggested Process

Decide whether your business is a good fit
for local online media

brick & mortar presence
want to reach local/regional target markets
may want to target tourists

Use the Local Social Media Marketing
nlan to establish goals & objectives

Jse the Local Resources list as a source
of ideas for possible services
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Remember....

Local manketing co only pant
of online marketing.
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Be a Guerrilla Marketer

Don't try everything at once

Review where you currently
appear

Try one service per category
Evaluate results

Expand within category
Expand to new category
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Local Search Behavior

4 In 5 consumers use search engines to find
local information

88% search on smartphone

84% search on computer/tablet

54% search for business hours

53% search for directions to local store

50% search for local store address

50% visit a store within a day of local search

18% of local smartphone searches lead to
purchase within a day

*Source: Google/lpsos MediaCT/Purchased, Research: Understanding Consumers’ Local Search Behavior, May 2014.
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Key SEO Points

Right click to VIEW SOURCE to see
keywords, title, and description tags

Get better results by using a phrase with a
location instead of separate terms

Personalized search has benefits & risks
for marketing

Them that has, gets (the more traffic, the
higher the ranking)
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Location Targeted SEO

KELLY JO

[DEEESRIRGRNES PR NN S E

<html>
<head>
<titlexCeramics Kelly Jo Designs, Inc.¢/titler

<meta name="description" content="Kelly Jo Designs, Inc. i3 & custom pottery ceramic production studio based in Alhuquerque, NM. The ceramic ware reflects the inspirations of artist Kelly Jo
Kuchar including southwestern and Spanish art and t

<meta name="keywords" content="Kelly Jo Designs,

tahlevare, dinnervare, personalized ceramics, corp ¥l

ceramics, Hand painted art, southwestern design, cerawic vare, wedding gifts pottery, Promotional itews ceramics, Executive Glfts, Employee Gifts, Client Gifts, southwestern souvenirs, wnigue
cermamic art, wholesale partnerships, wholesale sellers, vholesale ceramics, vholesale pottery, retail™

<meta name="copyright" content="copyright 2004 KELLY JO DESIGNS, INC ALL RIGHTS RESERVED"»

' W | PRVA [V} SAATR won .
¢!== Designed and dev ~lupcd hys Verde Studios www, verdestudios, com ==
|

¢!=- felly Jo Des 10, 18 @ custom pottery production studio bases
Spanish art and rL~ Mi;l*x; Matisse, Monet and Duffy --»

meta http-equiv="Content-Type" content="text/html; charset=i30-8859-1"
¢script lanquage="Javadcript" type="text/Javadcript"

{l--

© 2015 Watermelon Mountain Web Marketing




What Search Engines Want

Relevance

Title & page description tags
Inbound link quality & traffic

Soclial media & press release history
Recency & frequency of postings
Search terms in specific places

Site traffic, download time, other
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Mobile Search Different

Location ranks search results (zip code,
GPS)

Context determined by

what users are doing

urgency

past history on mobile device
Ime sensitive results

triggered by real-time need
shorter window of opportunity

More local-intent search terms are used

© 2015 Watermelon Mountain Web Marketing
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Mobile Challenges

Voice search uses different words

(in the form of a question)
Device limitations
small screens
lack of physical keyboard
patchy connections
iIncompatible w/ Flash on some devices
Mobile apps:
content available only in a native
application invisible to search engines
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Mobile vs. Website

bistro-m.com themainbakery.com

» MainStreet
Brslro% e

Home Menu  GourmetCakes Catering AboutUs  Wholesale Orders  Contact Us
eecco Verizon T 11:47 AM

bistro-m.com

WELCOMETOBISTRONEGRAPEVINESS
GOMEFOrd e £o0d) HEMOOE!H

Bistro M - Grapevine

Grapevine | Plano | R

Delicious Food To Your Day
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Mobile Results

www.themainbakery.com

eeeco Verizon T 11:54 AM 77% W) eeecoVerizon T 12:04 PM 77% W eeecc Verizon T 11:54 AM 7% D eeccoVerizon T 11:47 AM 7% B4
§ grapevine tx bistro

& grapevine tx bistro (& & Main Street Bistro & Bakery Gr: ¢ : bistro-m.com )

Main Street Bistro & Bakery WELCOME TO BISTRO N - CRAPEVI
. : i ‘ ~ ELGCONETOBISTROIMEGRAREVINE
Go 31‘ grapevine tx bi: Q Google  Main Street Bis o} www.themainbakery.com/ 42 :jfw;wm‘;ﬂ;'dl’ﬁf] 'm:a’m"( e

. - Locations. Grapevine; Plano; Richardson.

Historic Downtown | Grapevine. 316 S. Main

Street Grapevine, Texas 76051

rapevine tx - bistro
orap Menu - Main Street Bistro &

Filter Bakery

themainbakery.com/LocationSelecti

Main Street Bistro & B A y | Grapevine, Grapevine, 316 S. Main Street
1| Map daia ©2014 Google Grapevine, Texas 76051, Phone; 817- 424-

Main Street Bistro & Bakery 4333, Fax: 817-421-8512. Hours

s Main Street Bistro & Bakery -
Daan Sushi Asian Bistr... : Grapevine Texas

- www.grapevinetexasusa.com/...Bistro.../2...
Located on Historic Main Street, this bakery
and café is home to award-winning pastries,
n breakfast items, soups, salads

-
. . . Py (2 Sunday - Wednes

PF. Chang's China Bistro 8 r 3 W ‘ Thursdy - Seturdy ES0AH-
Cal Directions Website Daan Sushi Asian Bistro & Bar - Sunday: 6:30 AM - 5:00 PM
Grapevine, TX | Yelp

Mari viawmant

m.yelp.com » Restaurants » Sushi Bars

" M A , m @ O
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Need Moblile -friendly Site

Optimize with local user-intent search terms
Streamline menu

Quick load time

Click-to-call

Click-to-share on social media

Store locator directions and maps

QR codes

Mobile coupons
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Why Maps Matter

They are FREE!

Can include offers and ad content
Easy for users to understand
Used for mobile search

May require separate submission
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Yahoo! Local

listings.local.yahoo.com

A Home Mail

YAHOO!

Search News Finance Weather

Sports
Albuquerque, NM

carpetnewmexicol1

dik Carpets And Rugs

-
"earCh'ya hoo.com We Make Carpet Shopping Simple. View Our Vast Rug Selection Now

News Sports

YAHOO! Carpets Rugs

Category Meighborhood

o Carpet (
9 Carpet Source

9 @ CLASSIC WO

Pat

9 You'Re the Boss Carpe... @

9 Tribal W, ;:|I:1 Rugs

Q House of Floors @

o

More

531 W

2415 Princeton D...
Albuquerque, NM

3300 Princeton D...
Albuquerque, NM

2513 Washington...
Albuquerque, NM

8212 Pan Americ

Albuquerque, NM

1560 Juan Tabo ...
Albuquergue, NM

2428 Menaul Blv...
Albuquerque, NM

4815 Mcleod Rd Ne
Albuquerque, NM

yoming B
Albuquerque, NM

(505) 822-5000
Open now

(505) 620-4682
Open now

(505) 821-0302

(505) B84-

Open now
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Alamedan

Valley
1]

Manzani

Tribal World Rugs & I\

Rancho
Jardin

anos
s Alma

Linda f |
oy "Vineyard Je--ermg
-5 Commans

ElEncanto

f Renaiss@
Outlook w ¥ Hodgin

Ranch

:rlll‘mr.h i 9’ 9 Ad
et merican

Square

Wells | S dNE‘

Park i andia

il Summit Ridge

ntown tadel [ Park
uerque -

uquerque
Silver Maob Hill
Hill

He

F

grelas Southeast

Airport

Tribal World Rugs & More

Carpet & Rug
B EIED 5 reviews on yelp‘)t

Is this your business? Verify your listing

8212 Pan American Fwy Ne, Albuquerque, NM 87113

Cross Streets: Near the intersection of Pan American Fwy NE and Carmel Ave NE
Neighborhoods: Business Parkway/Academy Acres

(505) 821-0302
oneworldrugcare.com

Reviews
DOD00 Suzanne B.

: I bought a beautiful rug from Michael at a Farmer's Market. He gave me a good
=3 oyperience talking to him about rugs. | plan to buy ancther rug from him again 4




Bing Local

bingplaces.com

hat stores, albuquerque nm

1> bing

dc—rw andscreen.c

black(luckembrmderyan(lscreen com
Promote Your Company with Premium Hats & Caps

Start Teday!
e Shipping On Orders

www.VillageHatShop.com
Free Shipping On Orders Over $75. Use Promo

Code FREESHIP75 and Savel!
hatshop.com is rated Bing (1337

The Old Town Hat Shop
205 S’in Fehpe St Nw rr( Albuquerque, NM

[.|rs:x,tu,‘r*~5 mei I.vh:.‘re

Lids
)0 Memul Blvd Ne. Alt*uquerque NM

872-1205 We

[:‘H'C—l.tll,‘!‘s Email I.-lr:w'e

The Man's nop
Centr'al A e Nu Albuquerque NM

Em |[ .1(3('9

“Z

Z, _\ndidn School Rd NwW
Z ¢ d NW
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Google My Business

(formerly Google Places for Businesses)
google.com/business

Get your business on Google for free

New - Google My Business connects you directly with customers, whether they're looking for you
on Search, Maps or Google+.

eV 'Il()/v .:

CHocoLAYY .

Dandelion Chocolate

Address: 740 Valencia St, San Francisco, CA 94110
Phone: (415) 3490042

Prices: §

Hours: 10.00 am ~ 9.00 pen

Menu: dandelionchocolato com

Reviews

s~ { khkkx¥ a1 Google roview
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Google My Business

Update business listing on one dashboard
o Google Maps, Search and Google+)

Add photos
Connect with customers on Google+ page

Receive reviews from across the web;
respond to Google reviews

Custom insights about how often business
Information is seen and where

Integrates with AdWords Express, a
streamlined version of AdWords

© 2015 Watermelon Mountain Web Marketing
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Google My B
Dashboard

© 2015 Watermelon Mountain Web Marketing

usiness

Dandelion Chocolate e

Dandeion Chocolate is @ bean-to-bar chocolate factory in Mission District

@ 23sfolowers Q. (4153490042 @ dandelionchocolate.com

© Chocolate shop, Café ® 1000 AM-9.00 PM @ 740 valencia Street, San Francisco, CA 94110

‘ A=)
l’ S ,;_\T; Add photos Add virtual tour
(il
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Create Google+ Page

'WELCOME TO DANDELION CHOCOLATHE
three things to-do-while yowre here -
TALKWITHA MAKER

We are ome of the few places in the world that
actually makes chocolats end it all dome right
. here St el the maker bar, sign wp for a clasi,or
flag s down end ask questions — we love it!

N \\ DEL 1 O‘r

EMALL BATGH

(,' & - ‘..

Hoc o1 AT EAT A TREAT
Our pastry chef pactrery
morwing and crafl an ¢
colh,.:?\on of treals v
ongin

TASTE CHOCOLATE

W e ooy £ e Aol
onnh-uu_-,v 0 you cam taste
&u—maf-&mm“’:_d»d
Bro tip:iry he samples from lef? forisht

9

Dandelion Chocolate

740 Valencia St San Francisco, CA 94110
(415) 3490942
dandelionchocolate.com

Chocolate Shop - $§

Today 10:00 am — 10:00 pm
+2 Follow g
Dandelion Chocolate
dandelionchocolate cor
285 followers | 606,272 views

’
f O Xx A s v

Map data €©2014 Google
Online store e

Retailers Tours & Classes
c 0 bars a fe 0

Posts Phe

Address: 7.
Phone: (41
Prices
Hours: Ope
Menu: d
Reviews

andelion Ch

Dandelion Chocolate tioy i et oo

Dandellon Chocclate San Francisco, CA - Food ...
Our friends at +Woods Beer Co. made an excellent

Dandelion Chocolate - Eventbrite

‘dandelic colate-36

Dandelion (

Dandelion Chocolate commandeers new Mission factory Viens ==+ posts on Google+

‘dandelion-chocolate
P Dandelion Chocolate

T+ Follow
rs » Shared o

gnds at +Woods Beer Co. made an excelld
y beer with our Madagascar nibs! Get a |a
party tonight at +Cerveceria de Mate\4
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Google Knowledge Panel =
Mobile Display!

Dandelion Chocolate

Dandelion Chocolate - M

Dandetlion Chocolate

Dandefion Chocolate on v

!¢ dandelion chocolates

RSN \\DELIn,

© 2015 Watermelon Mountain Web Marketing
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Keep Social Local

Target social ads to local market
Local promotions
More personal approach

Build relationships with local
community

Reputation management
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acebook Promoted Post

UV Splash COLOR DASH ifle Like Page

The UV Splash is coming to ABQ 8/9. Register today using the code UV20
& save 20%

The night's BRIGHTEST 5K!

Sign Up

© 2015 Watermelon Mountain Web Marketing 25



Localize Instagram

RECENT INSTAGRAMIPHOTOS

Tag your Instagram photos with #ABQTrolley and they'll show up herel

#breaking badtour Qtrolley At the A1A Car Wash from #BreakingBad!

#geekswhodrink #worthsies Thank you #ABQTrolley!

TOURS KOW BOARD AT
HOTEL ALBUQUERUQE

© 2015 Watermelon Mountain Web Marketing




| ocalize Pinterest

g
The Cleanery

Albuquerque's only certif]
imagine life without it, don't let just anybody clean it

Bridal Gowns Tie the Knot Hello Mr. Bond

Our Store and Services Local Love

(;/II’II 22
" i

28 |
T

L4 {
Bt |

Al S

Follow Follow Follow Follow Follow Follow

DIY Garment Cleaning Closets We Want Men's Accessories Storage Solutions

e A L S v eeeeeeeeeneeres |

DIY Crafts Cufflinks

Hereis « Aecedsorces
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L ocalize Promoted Post
on Facebook

Audience

Albuquerque, New Mexico, United States

Los Ranchos de Albuquerque, New Mexico, United Stat
Albuquerque, Chihuahua, Mexico

n Josée De Albuquerque, San Luis Potosi, Mexico
Albuquerque Lins, S30 Paulo (state
Albuquerque, Rio de Janeiro (state

Ricardo De Albuquerque, Ric de Janeiro (state
interests

Albuquerque, Mato G

Albuquerque Née, Pernambuco, E

Browse

© 2015 Watermelon Mountain Web Marketing



Twitter Promoted Tweets

Tweets

el BBC News (UK)

gale from Cheshire found guity of
nmunition by military tricunal

&

© 2015 Watermelon Mountain Web Marketing
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L ocalize Promoted Tweets

W Ads Analytics v Watermelon Web I

Untitled campaign

WEBSITE CLICKS COR CONVERSIONS Starts now. runs continuously

Targeting

Select locations

Enter countries, states/regions, metro areas, or postal codes. Limit your reach to any combination of locations
currently available. Learn

albu or Import multiple locations

Metro area Albuquerque-Santa Fe NM, USA

Albury, New South Wales, Australia

Alburquerque, Badajoz, Extremadura, Spain
Albudeite, Murcia, Murcia, Spain

Postal code 05440 WT, USA

B7109, NM, USA
05170, Badajoz, Extremadura, Spain

Select additional targeting criteria.
Users falling into any of the categories below will be targeted.

+ Acdld
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Linkedln Ads

Ads You May Be Interested In

Independent Woman Seminar
San Francisco: 8/26 - 28 for
free 2-Hour Seminars. Free gift
for attending!

Printing in San Francisco
Poster printing doesn't have to

oairax D€ expensive. 24" x 36" Posters
for $30!

Great Opportunity!

Sales in Silicon Valley for tech
customer. Manage, grow it, be a
superstar!
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| ocalize LinkedIn Ads

H - B " . . . H
Llnkedm Campaign Manager Shawna Araiza (Indivj» Linkedin

Change Target Audience

Wheo's the audience for this campaign?

@ Location Albuguergue, New Mexico Area = Audience @

#4 Companies

Latin America .

Marth Carolina*
Middle East

Maorth Dakota

ihin
L& u

Job Title

~ Meore targeting options
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Local Online Tools

Business Directory Sites

Review & Recommendation Sites
Local Events Calendars

Local Deal/Buying Sites
Location-Based Social Networks

© 2015 Watermelon Mountain Web Marketing



Local Business Directory

Merchant Circle merchantcircle.com/corporate/landing/signup.html

Albuguerque, Mid

Autos arn der e ] alth & Beauty ] 2 Financis 0o Dining Al Login  Jai

Array Technologies Inc

[ e e | k| ok |
PLike 0

Develop creative solutions
to human challenges at
SAYBROOK UNIVERSITY

Related Businesses

© 2015 Watermelon Mountain Web Marketing 34



| ocal Business Director

CitySearch citysearch.com

Albuquerque, NM Met

Edgewood

South Valley (@217) o

Albuquerque, NM Metro Bistros

w

‘;j‘" "\ “ p—
Sl UL o

el
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Review/Recommendation

Yelp biz.yelp.com

Home AboutMe Wirite a Review Find Friends Messages Talk Events

Tia Betty Blue’s

126 re

Q Sign Up

Login

Write a Review 3 Add Photo =~ Share R Bookmark

Valencia Dr SE

Jackson St SE

1248 San Mateo SE
NM 87108

+
+{R Sign of the times... by Howie K. 4

«

“Today | had the sweet waffles with lavender whipped cream and a side of
ety .
w carne adovada - wowl!" in = Make a Reservation
- -

Thursday. March
e the choice, | recommend you hav ur breakfast with their red
" 7:00 pm

m Looking for Frito Pie, | searched p and found that Tia Betty B
&t of the Yelp selections.” in 13 revie

Today 7:00 am - 2:00 pm O
Price range Under $10
Shade Tree Customs & Cafe (JEILIE
1.7 miles awa n T t e'

staurant Im my friend
double date

Pueblo Harvest Cafe [J(3E3 6 s I Ve Available

5.3 miles away from Tia

© 2015 Watermelon Mountain Web Marketing 36



Review/Recommendation

Local.com advertise.local.com (free listing)

Search

Albuquerque, NM Featured Businesses

Shopping Services Food and Dining

Upcoming Events in Albuquerque, NM

27 28 29
FRI SAT SUN

ALBUCREEPY Downtown

luz

Food Wellness Fun Household Shopping Finance

Near Abuguerque. NM

Back More

Professional Services Health Medical

=

Car/Auto Repair Community Services

Featured Topics in Albuquerque, NM

Food Articles More Food Articles




Review/Recommendation

TripAdvisor tripadvisor.com/BusinessListings

©@tripadvisor

Los Poblano 2 Inn ¢ Farm lhuguergue

Home | Albuguergque ~ | Hotels = | Fhights | Vacation Rentals | Restaurants

Albuguergque = Albuguergu

Los Poblanos Historic Inn & Organic Farm All 22 Albuquerque BAEs / inns
N

4

96%¢&

Ranked #4 of 22 Albu

218 traveler photos
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| ocational Soclal Network

Foursguare foursquare.com/business
FOuRIQUARE _ _ Q

‘ _\ New Mexu:o Tea Company

ourmet Shop and Tea Room Lo
"Mas By ai.

Appears on 4 lists

(505) 962-2137 @nmteaco NewMexicoTeaCompany nmteaco.com Favorite ABQ spots

Yes (incl. American Express)
These places have the best tea in

0 A 2 ; S : 2 k2 town!
Bulk loose leaf tea and herb sales. Online or locally, buy as little or as much as you would like

1-5 Mo Based on 13 votes

People like this place

Is this your business? Claim it now.

date. Plus use our free

© 2015 Watermelon Mountain Web Marketing




Location Specific MeetUp

secure.meetup.com/register

— >

Santa Fe, NM

Welcome!

Upcoming Past Calendar

Business Builders Referral Networking Event

r for Spiritual Living Thu Apr 02

& Rev. Goyl¢ Dillo}

© 2015 Watermelon Mountain Web Marketing 40



| ocal Events Calendars

KUNM Events Calendar

www.publicbroadcasting.net/kunm/events.eventsmain?action=submitEvent

AU NIV

New Mexicos Community Powered Public Radio

KUNM Events Calendar

part of the digital network

Go_| Submit Event

Event Title:
Event Category:
Event Start Date: | Month ¥ ||Day |w

Event Start Time: | 12- (AR, -- Event End Time: | 12;

[ This is a recurring event. Enter mare details about the recurrence

Time Note:

Enter a note about the event time ("arri arly", "registration closes at 2pm™)
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Group Buying Sites

Users signup for deals in their location

Dally deals offered via emalil

To receive the deal a minimum number of
deals need to be purchased

Typically buyer receives 30-50% off the
standard price

Group buying sites may take as much as
nalf of the price the buyer pays

Percentage that business receives could
e as low as 25%

© 2015 Watermelon Mountain Web Marketing
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Local Daily Deals

NMDeal.com

0 KOB.com | O Good Day New Mexico

ALl DEALS MOST POPULAR HOTELS & TRAVEL PAST DEALS FREE COUPONS

¥ 9ot dayp KOB%)

FREE Complimentary Alignment Check and Battery
Check

19 printed

Details: About Mark's Casa Auto Group

Description:

Mark's Casa Auto Group

© 2015 Watermelon Mountain Web Marketing
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Warning:
Group Deal Sites

® Be very careful about pricing and number of offers

® Try to negotiate for a better percentage (usually
only getting 25%)

© 2015 Watermelon Mountain Web Marketing 44



Locally -Targeted PPC

PPC ads allow advertisers to bid on keywords
with a daily cap for how much will be spent

Choose keywords relevant to the product or
service being promoted

Decide how much you are willing to spend on
each keyword and per day

Bring visitors to a specific landing page that
fulfills the promise of the ad

© 2015 Watermelon Mountain Web Marketing 45



Benefits of PPC Ads

People who look at ads are already
shopping

Can save money & target audiences by
localizing ads on any site

Don’t need to run ads 24/7

Use ads to drive traffic to brick & mortar
store, to website, or to social media

© 2015 Watermelon Mountain Web Marketing 46



Things to Remember

CTR Rates

Studies show much higher click through rates
across all ad venues when ads are localized

mediapost.com/publications/article/171106

Conversion codes

Place on thank you page to assess how well
ads or other marketing efforts are doing

Most advertising services will supply the code,
or clients can create their own

You must have a good landing page!

© 2015 Watermelon Mountain Web Marketing
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Targeting PPC Ads

Google AdWords

v Type: Search Network only - Standard

Campaign name Campaign #1

Type Y Search Network only v ® Standard - Keyword-targeted text ads showing on Google search results

All features - All the features and options available for the Search Network

Product Listing Ads - Ads promoting your product inventory from Google Merchant Center
Dynamic Search Ads - Ads targeted based on your website content

Learn mo out campaign types

or load settings from Existing campaigns ~

Networks o choose different net
v Google Search Network
¥/ Include search partners

Devices Ads will show on all eligible devices by default

Locations Which locations do you want to target (or exclude) in your campaign?
All countries and territories
® United States and Canada
United States

Let me choose

Advanced search

© 2015 Watermelon Mountain Web Marketing




Google AdWords

Customize Targeted Locations

Matches
MNetworks ~
Dallas, Texas, United States - city

v" Google Search Network
¥ Include search partners Dallas County, Texas, United States

Dallas. Georgia, United States - city
Dallas, Oregon. United States - city
Dallas, Pennsylvania, United States - city
Dallas, North Carolina, United States - city

. . .. . Dallas/Fort Worth International Airport. Texas
Devices Ads will show on all eligible devices byl Upited

tates - airport
Dallastown, Pennsylvania, United States - city

Dallas Love Field Airport, Texas, United States -
airport

Dallas Center, lowa, United States - city
Locations Which locations do you want to target | <+ Limitedreach

Locations that enclose: Dallas, Texas, United States

All countries and territories

United States and Canada

Dallas County, Texas, United States - county

Dallas- h TX. Texas. United States -
Phited States
xas, United States - state

® Let me choose

United

Dallas, Tx arch
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Google AdWords

Customize Targeted Locations

Choose your locations

Sanger
A

> Aubrey

Celina

Denton

Corinth

The Colony

Flower

—
Keller Grapevine

North
Richland Hills

£ Wor_th Arlington

=20
< Southwest
Arlington

. Cedar Hill Lancaster
Mansfield

Burleson Red Oak

Midlothian
hua

Alvarado
Waxahachie

a

Farmersville 1
Greenvi

Terrell

Seagoville

Kaufman

Scurry

Gun
Barrel City
iy, il
Reporta map emor

© 2015 Watermelon Mountain Web Marketing
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Search

Or, click the button abo

Targeted locations

Dallas. Texas, United

@ Hide locations on map




Google AdWords

Use search box to add or exclude locations

Choose your locations

Search | Radius targeting | Location groups
® =
N | Grapevine. Texas Unlted|
Lewisville*(121) SEST "' -

— Matches
, ~| Grapevine, Texas, United S

Flower -
Mound

Dallag

United St

United States -
Coppell

Keller Grapevine (721}

Dallas/Fort Worth
International
Airport

solleyville

tauga 21)
Bedford
North Euless
Richland Hills
> Hurst
o} Richiand
J

Airport Fwvy

9 Hide locations on map

Cancel
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Google AdWords

Use search box to add or exclude locations

Choose your locations

Aubre a D =
Y Search | Radius targeting | Location groups | Bulk locations

FaY —
< Search

& PO ? 4, Texas, United States (city)
704,000

Farmersville

Adde  femove
argeted locations
Plano Wylie

Grapevine, Texas, United States - city

Keller ok : #h MEEp, o Dallas, Texas, United States - city

North
Richland Hills

P FO : | - o

(30 FLuontl Arlington SN Terrell
“ rj _' . EX W N g

Southwest \ g

= Arlington

J Cedar Hill Lancaster: Kaufman

Mansfield
Burleson Red Oak

Benbrd ok &5
Seagoville

Scurry

Midlothian
Joshua

Alvarado ¢
Waxahachie
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Google AdWords

Use Radius Targeting

Choose your locations
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Google AdWords

Location Groups

Places of Interest

Target ads to location types
such as airports and
universities

By Demographics

Target ads to location
based on household
income

| ocation Extensions

Target ads with more than
one radius to apply
different bids to each
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Google AdWords

Location Groups: Demographics

Choose your locations
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Google AdWords Express

for local advertisers

A simplified version of Google AdWords, designed for small and local
businesses

Advertise in local searches for your area
Your business can show up with a blue pin in the local map
User ratings to show in your ad — a powerful trust signal

Buono's Pizza Pies - BuonoPizzeria.com

a.com

People search on Google

People search on Google for products and services
that you have to offer

or country. Learn more
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Let’'s Take a Break
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Local Online Marketing
Exercise

Gather into groups

Review the local marketing problem in
your packets

Among yourselves, select the methods
that you think are most likely to succeed
In solving the problem (15 minutes)

Several groups will be asked to report
on their problem and solution afterwards
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Local Online Marketing
Exercise

Chose 3 Mandatory Technigues

Chose 5 Custom Techniques
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Group Discussion of Exercise

State the problem you had

State the solution you came up with
Explain briefly why you chose what you
did

Group feedback on alternatives
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Measuring Local Reach
with Google Analytics

Tabs that reveal deeper information to
help analyze and plan your marketing:

Geo locations
Traffic sources
Traffic from mobile devices
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Local Analytics
Geo Demographic

Primary Dimension: Region  City  Metro  Other
k Interests
Secondary dimension ~

- Geo

Language Acquisition Behavior

Region A Session D :
. vg. Session Duration
Location Sessions L 5, New Sessions Mew Users Bounce Rate Pages | Session

3,513 62.77% 2,205 43.13% 317 00:02:57

» Technology

» Mobile )

Mew Mexico 3T . 00:02:27
+ Custom

California 43 53% .20 00:02:52
» Benchmarking

Texas 69.31% 46.03% 00:02:26
Users Flow

Arizona 62.96% 44 44% 3 00:03:38

Acquisition Colorado 67.72% 50.39% : 00:01:53

Overview Ohio 46.83% . 00:05:41
v Al Traffic New York 72.50% : 00:03:02
Channels
llinois 66.67% 2 00:04:15
Treemaps
) Nevada 58.77% 44 00:02:22
Sourc e/Medium

Fafrst Massachusetts 79.01% : T4 00:02:16

+ AdWords

» Search Engine
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Local Analytics
Map Overlay

Location
ALL » COUNTRY: United States |~

Dashboards Customize Email Export v Addto Dashboard  Shortcut

Shortcuts ( ._A_II %sesaiona

Intelligence Events Map Overlay Explorer
Summary Site Usage Ecommerce
Real-Time
Audience
Overview
Cohort Analysis
» Demegraphics

¥ Interests

Location

+ Behavior

+ Mobile
+ Custom

+ Benchmarking

Users Flow

'L’ Acquisition
Overview

+ All Traffic Primary Dimension: Region City Metro  Other
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Local Analytics
Social Analytics

Network Referrals May 1, 2014 - May 31, 2014

» Mobile Email Export v AddtoDashboard Shortcut

» Custom

O All Sessions
Users Flow 100.00

.!’ Aemuisition Social Referral

Overview Day Week Month

Channels ® Sessions via Social Referral
All Traffic 10

All Referrals

Campaigns

» Keywords

Cost Analysis

AdVVords
All Sessions
~ Social 1.200
Overview
Network Referrals

Data Hub Activity

Landing Pages

Trackbacks

Primary Dimension: Social Network
Plugins
Users Flow
Social Network Sessions Pageviews Avg. Session Duration Pages / Session

earch Engine
Optimization 1. Facebook 00-03-42

2. Linkedln 00:01:02
Behavior
3. Twitter 7 00:00:19
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Local Analytics
Mobile Analytics

Home Reporting >ustomization

u FOTIEIS,
k/ 100.00%

Explorer

Dashboards Summary Goal Set4 Ecommerce
Shortcuts
Intelligence Events

Real-Time

Audience

Overview

» Demographics
Primary Dimensicn: Device Category

» Interests
» Geo

Acquisition Behavior
» Behavior 3

Device Category % New Bounce Rife Pages /
Sessions 4 Sessions New Users Session z
~ Mobile Duration

Avg. Session

Overview

26,498 53.91% 14,285 44.93% : 00:03:27

Devices

desktop 0.5¢ 5 % 10,989 00:03:41

mobile 12.12 2.130 00:02:02
Acquisition
tablet 60.38% 1.166 00:03:19

Behavior
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Sl Resources

Jan Zimmerman
Watermelon Mountain Web Marketing
Info@watermelonweb.com
(505) 344-4230
watermelonweb.com/resources

© 2015 Watermelon Mountain Web Marketing 66



